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INTRODUCTION





As per the World Freedom Index, which assesses the state of journalism in 180 countries, 
India’s ranking fell from 133 in 2016 to 150 in 2021. Additionally, when it comes to the state of 
journalists in the country, according to the Reporters Without Borders report, an average of 

three to four journalists are killed yearly in relation to their work in India. 

The media landscape in India is particularly widespread and dense in terms of its geography and reach. 
With the multiplicity of available platforms and the emergence of new ones, the news and information 
terrain is going through substantial yet significant changes. Also, the commercialisation of the news 
media industry along with other forms of media has given rise to concerns about its objectivity and 
independence. 

There is also the increasing accessibility of the internet across the length and breadth of the country 
and eventually a consequential rise in the share of active internet users, with the number expected 
to surge to 900 million in 2025. What this also entails is the focus on the internet as a growing 
platform for media dispersion and subsequent consumption. Furthermore, with the escalating and 
overarching role played by social media trends when it comes to news media patterns and consumption, 
the dilemma over authenticity and accuracy looms large. With real-time information becoming a 
crucial aspect of news, the dependency on updates and fast information details is ever-increasing. 

Consequentially, the modes of media consumption are also evolving with newer forms of media 
garnering more attention and engagement than traditional ones. However, regional media continues 
to occupy a notable space in the specific language belts of the country which hold a more colloquial 
approach in covering news and details relevant to the residents of the rural-urban terrain. 

The crucial and dire need to understand the media landscape and especially in the post-pandemic 
world led to our survey-based report on the Media in India – Access, Practices, Concerns and 
Effects. The study was thus an attempt to assess the overwhelming presence of media in our everyday 
lives and understand the role played by its impact on people’s attitudes and preferences. With the 
COVID-19 pandemic and the resultant lockdowns, the role and contribution of the media occupied 
an irreplaceable position both in terms of news consumption and also as a form of leisure. This 
increased dependency dictated and created many newer and previously revived forms of practices. 

Given that media plays an important role in opinion formation and thereby influences the population, 
there seems to be an irrefutable role played by journalists in the delivery of media services. With 
the increasing commercialisation and ownership of the media in India, there seems to be a rising 
concern for legitimacy and accuracy and especially in terms of the capacity of news journalists. 
With industrial and political forces occupying the different forms of media, the crisis of media, its 
credibility, and its commitment to ethics becomes even more severe. Further, the ideological divide 
has permeated the news media industries also with journalists associating themselves with the 
organisation’s political lineage. 

As upholders of democratic values and morals, the contribution of journalists becomes important to 
understand the media functioning from an insider’s perspective. Further, due to the rather demanding 
nature of the job, the evolving acquisition of news media industries and especially in increasingly 
polarised climates, there seems to be rising pressure on journalists both who work for a news 
media organisation and those who work independently. Thereby, this report focuses on assessing 
this advancing pressure and its impacts on journalists in terms of various aspects of their health 
along with altered media functioning.
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METHODOLOGY





The findings presented in this report are based on an online survey conducted among Indian 
journalists all across the country. For this study, a number of journalists were approached 
across different states out of which 206 agreed to participate in the survey. The journalists 

were working across distinct media platforms, such as TV, print media, and digital/online 
platforms. They worked both independently and as part of an organisation. Journalists also worked 
in distinct languages such as English, Hindi, and other regional languages. Further, the educational 
background of journalists and training in the field was also taken into consideration. Additionally, 
both male and female journalists took part in the survey. The journalists were from different age 
groups. What was also taken into consideration was the level that journalists were working at, i.e., 
entry, junior, middle and senior levels, to gauge if the impact of challenges was any different.

Percent
Gender
Male journalist 75
Female journalist 25
Age group
18-35 years 30
36-45 year 33
46 years and above 37
Language
Hindi 41
English 32
Other regional language 27
Levels/Ranks
Entry level 3
Junior level 6
Middle level 35
Senior level 56
Media association
Independent/freelancer 27
Working for media organisation/ on payroll 64
Both 9
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EXECUTIVE SUMMARY





Journalism is the linchpin of democracy. It is only through free media and press that people are 
well-informed about the world around them and act as active stakeholders in a democratic 
process. It ensures that those in power are held accountable and different opinions find 

a voice. What journalism we witness now, has undergone several changes over the due course 
of time. With the advent of social media, its manifestations have increased manifold. This report 
seeks to understand the changes in the media landscape through media persons. The executive 
summary for each of the chapters is as follows. 
 
Professional Wellbeing
The news industry, with the rapid rise in digital and social media, has not only gifted 
journalists with creative professional opportunities but has adversely affected their mental and 
physical well-being. The data from the study shows that nearly seven in ten journalists 
reported an effect on their mental health because of their current news media job. This figure of 
reported mental health problems were higher among the female journalists (85%) than compared 
to their male counterparts (66%). Journalists also working at the middle level, in English news 
organisations and in the online and digital platforms had more effect on their mental health than 
their counterparts. Similarly, three in four journalists opined that their job had affected their physical 
health. Journalists who were young and journalists who belonged to the English language 
industry reported more cases of poor physical health. The cost of their professional overload also 
affected the relationship of the journalist with their families.
 
Economy of Work
When the global pandemic hit the world, the slowdown in the economy accelerated further. The 
increasing unemployment and massive layoffs gripping the world economy also had an 
influence on the media industry. Forty-five percent of the journalists agreed that people 
in their organisation have been asked to leave in order to cut the cost and maintain the 
economy of work. Seven in ten female journalists were of the opinion that people in their 
organisation have been asked to leave their job. This number showed even a higher spike among 
middle-aged journalists (69%) and journalists working in the English media industry (77%). The 
layoffs in the media industries have given rise to anxieties and uncertainties among journalists. 
Three-fourths of the journalists working in the media organisation were worried about losing 
their current job in different degrees. This worry about losing jobs was more prevalent in journalists 
working at the middle level.

News Media and Politics
The  fourth  pillar of democracy–Journalism is often confronted with the politics and power 
governing  the country. While the role of the media is to improve the accountability of the political 
institution, it seems to be forming a nexus with the political powers of the country. Nearly three-
fourths of the journalists agreed that there is favouritism towards one party. Further 82 percent 
of the people who work independently as journalists believe that media organisations favour a 
particular party. This view is also shared among 74 percent of journalists working at the senior 
level of their organisation. The journalists were also asked about which party their media organisation 
supported and while 13 percent of the journalists had no response, 82 percent  responded with 
the BJP. This number of news organisations favouring the BJP increased to 89 percent when the 
opinions of only the independent journalists were considered. Four-fifths of the journalists working 
in the English news platforms opined that news media organisations generally favour BJP.

The situation of journalists showing allegiance to a party seems rather sensitive than how we 
perceive as 16 percent of the journalists said that people in their organisation were asked to quit 
the job due to political leanings. More than half of the journalists expressed their worry about 
losing their job due to political leanings .
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Journalism and Social media
The web and the internet have magnified the spread of information but have also given rise to 
the spread of fake news. Two-fifth of the journalists opined that social media has been both good 
and bad for journalism on equal terms. The risk attached with social media has further given 
rise to the formulation of the social media policy. Nealry half of the journalists feel that media 
organisations having a social media policy is fair. Fifty-five percent of the journalists in general 
and nearly seven in ten  TV journalists responded that their organisation had some form of social 
media policy. Hashtags, also an indicator of social media trends, are another tool that influences 
the content of media. Journalists reported that social media trends dictate news media content to 
some level. Two-thirds of journalists working for television agree that their content is influenced 
by social media up to some extent. Seven in ten journalists were also aware that the social media 
trend dictating news is worrying. 

Further, the influence of social media on freedom of expression was also assessed with 41 percent 
of journalists never feeling hesitant in sharing their opinion but 30 percent reporting that they 
feel hesitant in expressing their opinion. Hindi journalists are relatively less frightened of sharing 
opinions on social media. Journalists are also cognizant of the spread of fake news. Nearly three 
in four journalists expressed seriour concern over receiving inaccurate information on social 
media. 

Digital Harassment and Abuse
Under the IT Act, of 2000, online harassment is used as an umbrella term to describe the use of the 
internet to harass, threaten or maliciously embarrass another party. It can be in the form of verbal, 
sexual, emotional, or social abuse aimed at a person, a group of people, or even an organisation. 
Nearly two-thirds of journalists reported that they have been harassed at least once for something 
that they had shared on social media. The study notes that more than half of the female journalists 
felt extremely unsafe about their privacy on Twitter and Facebook. Even while using Whatsapp, 
more women journalists felt unsafe than their male counterparts.

Institutional Control and Media
Free media and the press are extremely crucial pillars of a successful democracy. A free press is 
guaranteed by the Indian Constitution which grants all citizens the freedom of speech and 
expression under Article 19. Despite this, 72 percent of the journalists reported that these days, 
news channels are less free to do their jobs. Such concern was higher among journalists working 
in English media as compared to Hindi media. With respect to India, 80 percent of the respondents 
opined that the media covers the Modi government too favourably whereas 61 percent of the 
journalists opined that the opposition parties were covered too unfavourably. 

Media and Representation
Nearly one-third of journalists reported experiencing gender-related discrimination at work. 
Among these, women were more prone to such gendered discrimination. Forty-five percent of 
journalists had experienced discrimination based on their political opinion by their colleagues. It 
was reported that underprivileged social sections in news media did not receive adequate coverage 
across the Indian news media. Nearly three in five journalists agree that regional news media are 
doing a better job at reporting as compared to the national media. 
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Future of Journalism 
The report indicated that Journalism as a profession no longer holds the respect and  
reputation it did before. More than one-fourth (27%) of the respondents were somewhat dissatisfied 
while 13 percent were fully dissatisfied with the standards of journalism being followed in news 
organisations today. Overall journalists opined that the quality of news coverage had deteriorated for 
the news channels and newspapers while comparatively, it had improved on the online news-
website. This response was greater by English language journalists. Further, when it comes to 
the language-wise division among the news channels, English-language journalists were more  
pessimistic about the future of news channels. 
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1
PROFESSIONAL WELLBEING





An increase in demand for quick and concise news coverage, coupled with the pressure on 
media personalities to constantly produce content, has led to significant challenges in the 
professional wellbeing of journalists. The study conducted by the Dart Centre in the United 

States in 2019 highlighted the prevalence of work-related trauma among journalists, with nearly 80 
percent of participants reporting exposure to such trauma.The nature of the job itself can 
contribute to work-related trauma among journalists, especially when they are covering stories 
that involve natural disasters, crimes, or deaths. Constant exposure to these traumatic events can 
have a profound impact on mental, emotional and physical health of journalists over an extended 
period of time. Journalists often face tight deadlines, long working hours, and high-pressure 
environments, which can further exacerbate the stress and burnout they experience. Additionally, 
the 24/7 news cycle and the need to constantly stay updated on the latest developments can lead 
to a chronic sense of urgency and heightened anxiety among media professionals. 

1.1 Mental health
It is understandable that journalists and other professionals working in demanding jobs, such as
reporting on traumatic events during the COVID-19 pandemic, can experience significant mental 
health challenges. The nature of their work often exposes them to distressing situations and 
subjects, which can have a cumulative toll on their mental wellbeing. The COVID-19 pandemic has 
brought unprecedented challenges to the world, affecting individuals in various ways. Journalists 
have played a crucial role in providing accurate and timely information during this crisis, but this 
responsibility comes with its own set of difficulties. A constant exposure to distressing stories, 
the pressure to report accurately and quickly as well as uncertainty surrounding the situation 
can all contribute to heightened levels of stress, anxiety and other mental health issues. A survey 
conducted by International Consortium of Media and Foundation (ICMF) highlighted the 
psychological and emotional impact experienced by journalists in dealing with the COVID-19 
pandemic. It is not surprising that a significant percentage of journalists rated this aspect as the 
most challenging part of their work. 

When journalists in the present study were asked to share the perceived impact of their 
current news media job on their mental health, a significant majority, approximately seven in ten 
acknowledged some level of adverse effect on their mental wellbeing. This included journalists  
who reported being slightly affected, moderately affected, or highly affected (Figure 1.1).

Figure 1.1. The impact of news media job on journalists' mental wellbeing

Note: This question was not asked to the journalists who were solely working independently/freelancing.
Question asked: On a scale of 1 to 8, how adversely/badly has your current news media job affected you on the following 
fronts - your mental wellbeing?

Not at all affected

Slightly affected

Moderately affected

Highly affected

31%

21%
33%

15%
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Note: This question was not asked to the journalists who were solely working independently/freelancing.
Question asked: On a scale of 1 to 8, how adversely/badly has your current news media job affected you on the following 
fronts - your mental wellbeing?

Figure 1.3. Journalists working at digital platform reported high Impact of new media job on 		
 	          their mental wellbeing

Figure 1.2. Gender disparity in the impact of news media job on journalists' mental wellbeing

Moreover, the study also shed light on the experience of female journalists. Eighty-five percent of 
female journalists disclosed that their mental health has been influenced to some degree by their 
job. This observation underscores the distinct challenges and pressures faced by women in the 
industry, indicating a need for further examination and targeted support to address these issues 
(Figure 1.2).

Figure 1.3 provides a snapshot of the distribution of responses across different media platforms. 
It suggests that the impact on mental wellbeing varies to some extent depending on the platform. 
For example, those working in print media reported higher levels of moderate impact as 
compared to the other categories, while the online/digital category had a higher percentage of 
respondents indicating a high level of impact on their mental wellbeing. These findings highlight 
the diverse experiences and challenges faced by professionals in different media platforms and 
emphasise the need for tailored support and interventions to address the mental wellbeing of 
them. 

Not at all affected

TV Print Online/Digital

Slightly affected Moderately affected Highly affected

Male Female
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Note: All figures are in percent. This question was not asked to the journalists who were solely working independently/
freelancing. 
Question asked: On a scale of 1 to 8, how adversely/badly has your current news media job affected you on the following 
fronts - your mental wellbeing?

Not at all affected Slightly affected Moderately affected Highly affected



Figure 1.4. Varied impact on mental wellbeing among journalists based on organisational rank

Figure 1.5. Impact on mental wellbeing varies among journalists based on media language

Note: All figures are in percent. This question was not asked to the journalists who were solely working independently/
freelancing. 
Question asked: On a scale of 1 to 8, how adversely/badly has your current news media job affected you on the following 
fronts- your mental wellbeing?

Hindi

English

Others languages

0 20 40 60 80 100

When we look at the distribution of responses based on journalists' designation within the news 
media organisation, it was found that the impact on mental wellbeing varies depending on the level 
of responsibility and seniority within the organisational hierarchy. Comparatively, senior ranked 
journalists were less likely to report any impact on their mental wellbeing as compared to the 
middle ranked journalists. These findings indicate that journalists in senior-level positions may 
have access to better resources in order to manage the potential effects on their mental wellbeing 
as compared to those in middle-level positions (Figure 1.4).

Figure 1.5 provides a breakdown of responses based on the language of the news media. It 
suggests that the impact on mental wellbeing varies to some extent depending on the language 
used in the media organisation. Notably, Hindi news journalists were more likely to report that 
they did not feel much effect on their mental wellbeing due to their jobs, while English journalists, 
in a greater proportion, said that they felt high levels of impact on their mental wellbeing. 
Journalists working in regional languages showed a relatively balanced distribution across the 
different levels of impact on their mental health.
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23%35%

17%

36

26 28

15 38 11

1828

30 18 37 15

35%
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Middle level Senior level

Note: This question was not asked to the journalists who were solely working independently/freelancing.
Question asked: On a scale of 1 to 8, how adversely/badly has your current news media job affected you on the following 
fronts - your mental wellbeing?

Not at all affected Slightly affected Moderately affected Highly affected

Not at all affected

Slightly affected

Moderately affected

Highly affected



In order to assess the impact of current news media job on the physical health of journalists, 
we asked them, to extent their physical health got affected. The results revealed that almost three-
fourth of journalists reported some degree of impact on their physical health including those who 
mentioned being slightly affected, moderately affected or highly affected (Figure 1.6). Overall, 
younger journalists (18-35 years) tend to report a higher impact of their media job on their 
physical health compared to older journalists (36-45 years and above 46 years) (Figure 1.7).

1.2 Physical health

Figure 1.6. Journalists report significant effects from news media jobs on their physical health

Note: This question was not asked to the journalists who were solely working independently/freelancing
Question asked: On a scale of 1 to 8, how adversely/badly has your current news media job affected you on the following 
fronts -  your physical wellbeing/health?

15%

30%

27%

28%

Figure 1.7. Higher impact of news media job on physical health among younger journalists

18-35 years 36-45 years 46 years and above

25
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Note: All figures are in percent. This question was not asked to the journalists who were solely working independently/
freelancing
Question asked: On a scale of 1 to 8, how adversely/badly has your current news media job affected you on the following 
fronts - your physical wellbeing/health?
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Figure 1.8. English language media journalists report higher physical health impact

Note: All figures are in percent. This question was not asked to the journalists who were solely working independently/
freelancing
Question asked: On a scale of 1 to 8, how adversely/badly has your current news media job affected you on the
following fronts - your physical wellbeing/health?
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It was also observed that journalists working in English language media tend to report a higher 
impact on their physical health compared to those working in Hindi or other languages media 
houses. While 72 percent of the journalists working in Hindi reported that their physical health 
has been affected to some degree, this percentage was slightly higher as nearly two-fifth (79%) 
of journalists working in English opined the same (Figure 1.8).

Jornalists were asked about how much their current news media job has affected their relations 
with family members and nearly two in three (66%)of them reported that their relations with 
their family members have been affected to some degree (including slightly, moderately affected 
and highly affected).This suggests that a significant portion of journalists experience challenges 
or changes in their family dynamics as a result of their work in the news media industry. This 
percentage includes combined responses of those who reported being "slightly affected," "moderately 
affected," and "highly affected" in their relations with family members. A possible explanation 
can be the demanding nature of the journalism profession often requires journalists to work long 
hours, irregular schedules, and handle high levels of stress. These factors can potentially strain 
family relationships due to the time commitments and emotional toll associated with the job 
(Figure 1.9).

1.3 Relations with family members
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Further analysis reveals that both males and females in the news media industry reported same 
level of impact on their relationships with family members due to their job (Figure 1.10). In terms 
of age, nearly three-fourths of the journalists who fall within the age bracket of 18-35 year reported 
that due to their news-media job, their relations with their family members have been affected to 
some degree. On the contrary, the higher proportion of older journalists (above 35 years) felt that 
their job had no impact on their family relations (Figure 1.11).



Figure 1.9. Journalists' family relations affected by news media job

Note: This question was not asked to the journalists who were solely working independently/freelancing.
Question asked: On a scale of 1 to 8, how adversely/badly has your current news media job affected you on the
following fronts - your relations with family members?
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Figure 1.10. Both male and female journalists’ family relations equally affected by news media 	
	             job
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Note: All figures are in percent. This question was not asked to the journalists who were solely working independently/
freelancing
Question asked: On a scale of 1 to 8, how adversely/badly has your current news media job affected you on the
following fronts - your relations with family members?

Not at all affected Slightly affected Moderately affected Highly affected

Figure 1.11. Contrasting impact of news media job on family relations among younger and older  	
	             journalists

Note: All figures are in percent .This question was not asked to the journalists who were solely working independently/
freelancing. 
Question asked: On a scale of 1 to 8, how adversely/badly has your current news media job affected you on the following 
fronts -  your relations with family members?

0 20 40 60 80 100

18-35 years

36-45 years

46 years and above

25

38

39 27

27 22

40 22 13

13

24 10

Not at all affected Slightly affected Moderately affected Highly affected



Note: This question was not asked to the journalists who were solely working independently/freelancing. 
Question asked: On a scale of 1 to 8, how adversely/badly has your current news media job affected you on the 
following fronts - your relations with family members?

Figure 1.12. Impact on family relations varies by job levels
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We also tried to analyse the variations across the designations in news-media organisations and 
out of those who worked at the senior level, nearly 59 percent reported that their relations with 
their family members have been affected due to their current news-media job while three-fourths 
of those who worked at the middle level, reported that their relations with their family members 
have been affected due to their job (Figure 1.12).

Not at all affected Slightly affected Moderately affected Highly affected





2

ECONOMY OF WORK





The COVID-19 pandemic has had a significant impact on global economy, including the 
employment sector. With the imposition of mass lockdowns, businesses faced operational 
difficulties, leading to a decline in employment opportunities. The reported figure of 114

 million job losses in 2020, as stated by the Indian Labour Organisation, indicates the magnitude of 
the crisis. Additionally, the second wave of the coronavirus further contributed to the unemployment 
rate, with over 10 million people losing their jobs, as reported by the Centre for Monitoring Indian 
Economy. The decline in household incomes is another consequence of the pandemic, with 97 
percent of households experiencing a reduction in income since the beginning of the pandemic. 
This decline in income has affected various sectors and media and journalism have not been
immune to its effects.

When journalists were asked regarding job layoffs and cuts in their respective organisations, 
specifically on the grounds of cost-cutting. The data suggests that three-fifth of the journalists 
reported that people in their organisations have been asked to leave on the grounds of cost-
cutting. This indicates the significant impact of cost-cutting measures and job cuts within the 
organisations (Figure 2.1).

Figure 2.1. Journalists reveal widespread job layoffs in their organisations

Note: This question was not asked to the journalists who were solely working independently/freelancing. 
Question asked: In the last two years, have there been job layoffs/cuts in your organisation? Have people been asked 
to quit or leave on grounds of cost cutting?

Yes, people has asked to quit job

None has been asked to quit job

Not Aware

27% 61%

12%

Figure 2.2. Female journalists witnessed more job layoffs and cost-cutting measures in their 
	          organisations 
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Note: All figures are in percent. This question was not asked to the journalists who were solely working independently/
freelancing.
Question asked: In the last two years, have there been job layoffs/cuts in your organisation? Have people been asked to 
quit or leave on grounds of cost cutting?
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Figure 2.3.  Middle-aged journalists most affected by job layoffs and cost-cutting measures  
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Note: All figures are in percent. This question was not asked to the journalists who were solely working independently/
freelancing.
Question asked: In the last two years, have there been job layoffs/cuts in your organisation? Have people been asked to 
quit or leave on grounds of cost cutting?

We observed the gender-based differences in the experiences of journalists regarding job layoffs 
and cost-cutting measures within their respective organisations. The data suggest that seven in 
ten female journalists reported that people had to quit the organisation on the grounds of cost-cutting. 
In comparison, 58 percent of the male journalists reported the same. This suggests that a higher 
proportion of female journalists experienced job losses or people being asked to quit due to 
cost-cutting measures, as reported in their organisations (Figure 2.2). 

The age-wise analysis shows that journalists in the middle age brackets (36-45 years and above 
46 years) reported higher percentages of job layoffs in their organisations due to cost-cutting 
measures compared to journalists in the younger age bracket (18-35 years). Close to seven in ten 
journalists aged 36-45 years and three in five above 46 years reported job layoffs; whereas 51 
percent of journalists aged 18-35 years reported the same. The younger journalists were found 
be more ignorant about this as nearly one-fifth were not aware about such incidences in their 
organisation (Figure 2.3).

Figure 2.4. English language media journalists most affected by job layoffs and cost-cutting 
	          measures
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Note: All figures are in percent. This question was not asked to the journalists who were solely working independently/
freelancing .
Question asked: In the last two years, have there been job layoffs/cuts in your organisation? Have people been asked to 
quit or leave on grounds of cost cutting?
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Figure 2.5. Journalists' worries about losing current jobs in news organisations
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Note: This question was not asked to the journalists who were solely working independently/freelancing.
Question asked: On a scale of 1 to 8, how worried are you about losing your current news media job on the following 
grounds - cost cutting by the company/owners at some point?

Journalists working in different languages media-houses shared different experiences regarding 
job layoffs and cost-cutting measures within their respective organisations. According to the data 
journalists working in English language media reported the highest percentage of job layoffs or cuts 
in their organisations, with close to four-fifths (77%) of journalists confirming this. In comparison, 
47 percent of journalists working in the Hindi language media confirmed layoffs or cuts, and 59 
percent in regional language media reported the same (Figure 2.4). 

Journalists shared their concerns about losing their current job in a news organisation. Nearly 
three- fourths (75%) of the journalists working at news organisations reported being by worries 
about losing their current job due to cost-cutting measures. One-third of them stated that they were 
moderately affected whereas 17 percent stated that they were highly affected by these concerns. 
More female journalists (85%) were worried than male journalists (72%) about losing their job due 
to cost cutting (Figure 2.5).

Figure 2.6. Middle-level journalists more concerned about potential job loss

Middle level Senior levelMiddle level

19%

33%31%

17% 16%

37%

18%

29%

Note: This question was not asked to the journalists who were solely working independently/freelancing. 
Question asked: On a scale of 1 to 8, how worried are you about losing your current news media job on the following 
grounds - cost cutting by the company/owners at some point?
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Journalists at different levels in their jobs expressed various degrees of worry about potential 
job loss in the context of cost-cutting measures implemented by their companies or owners. 
However, journalists at the middle level perceived a higher risk of being laid off compared to 
their senior-level counterparts. Close to three in ten senior-level journalists were not at all worried 
about job loss whereas this proportion dropped to one in five among middle-level journalists 
(Figure 2.6).
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3
NEWS MEDIA

AND
POLITICS





Media, especially mass media is a crucial institution when it comes to the functioning of a 
democracy. The dissemination of information remains a significant element that adds to 
its vitality, significance and continued importance. Among other features, the media also 

focuses on improving the accountability of institutions towards its citizens. Zaller (2017) argues 
that within media politics, there are three principal actors – politicians, journalists and citizen – 
each of whom is inspired by a distinctive motive. Further, these goals are a significant source of tension 
among the three actors. The politicians’ inherent interest in controlling the content of political 
news in combination with journalists’ interest to make independent contributions create far-reaching 
tensions. 

Journalists were asked about their perceptions of media organisations and their coverage of political 
parties in India and asked to assess whether there is a bias or favoritism towards a particular 
political party in the overall coverage by Indian news media, approximately three in four journalists 
agreed that there is favoritism towards one party in the media coverage. This indicates that a 
significant majority of the surveyed journalists perceive a tilt or bias in the way political parties 
are covered (Figure 3.1).

Figure 3.1. Majority of journalists acknowledge favouritism towards political parties

Question asked: Looking at the Indian news media in totality today, do you find them to be mostly favouring one 
particular party in their coverage or do you think they give more or less same treatment to all major political parties?

Further, over four in five (82%) journalists who worked independently reported that the news media
today generally favours certain political parties when it comes to coverage; this was followed by 70
percent of those who worked for a news organisation. Out of those who worked at the senior level,
nearly three-fourths of the journalists (74%) agreed that generally, news media today mostly favours
one political party in their coverage.

When it comes to linguistic bifurcation, nearly four-fifths (81%) of journalists who did most of their
work in English were of the opinion that the Indian news media today seems to be favouring a particular
political party in their coverage. This was followed by 64 percent of the journalists who worked 
in Hindi that reported that the media today seems to be favouring one political party (Figure 3.2).

When journalists were further asked about their perception of political favoritism by news 
media, close to four in five journalists who hinted favoritism believed that news media favor the 
Bharatiya Janata Party (BJP). Nonetheless, 13 percent did not name any political party (Figure 3.3). 
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Figure 3.2. English language journalists perceive higher bias in Indian news media's political 		
                       coverage 

Figure 3.3. Majority of journalists perceive political favouritism towards Bharatiya Janata Party in 	
	          news media
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Note: All figures are in percent. The rest did not respond.
Question asked: Looking at the Indian news media in totality today, do you find them to be mostly favouring one 
particular party in their coverage or do you think they give more or less same treatment to all major political parties?

Note: Responses are only from those who said that news media mostly favour  one particular party in their coverage. 
Question asked: Which party do they favour mostly?

BJP Congress Others parties No response

82%

13%
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Nearly nine in ten independent journalists expressed the belief that the media leans towards 
the BJP, indicating a prevalent perception of bias. In comparison, 82 percent of journalists working for 
organisations shared this opinion. This nuance suggests that while a significant majority of both 
groups perceive favoritism towards the BJP, journalists working for organisations have a relatively 
more moderate view (Figure 3.4).

Journalists working in regional language media were more likely to say that media favours the BJP 
in their coverage; 82 percent of those who were primarily doing most of their media-related work 
in  English also opined that media organisations generally favour the BJP (Figure 3.5).
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Figure 3.4. Strong consensus among independent journalists regarding political favouritism 
	         towards the BJP
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mostly favour  one particular party in their coverage.
 Question asked: Which party do they favour mostly?

Figure 3.5. Regional language journalists perceive BJP favouritism in media coverage.
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Journalists who were working for a news media organisation were also asked if they believed that
the media houses they were working for, were mostly favouring one particular party in its coverage 
and the opinion was divided with one-third agreeing that the organisation they worked for was 
favouring one party while 38 percent responded that all parties received the same treatment when 
it comes to coverage, every party received the same treatment. Further, we also asked which party 
the news organisation they worked for mostly favoured, and six percent of the respondents did 
not respond to the question, while 92 percent opined that the news organisation they worked for, 
favoured the BJP in terms of coverage (Figure 3.6).
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Figure 3.6. Majority of journalists believe their news organisation favours BJP in coverage

Note: This question was only asked to those who agreed that the organisation they worked for favoured one party.
Question asked: If the organisation they worked for,  favoured one party. then which party does it favour mostly?

BJP
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With the commercialisation of news media and its processes, there is also a certain level of 
shift in the organisation and journalists’ views on public and political matters. Given the crucial 
role that journalists play in public opinion formation, we tried to understand the opinion of the 
respondents when it comes to the polarisation of politics in recent times and questioned if
 according to them there is nothing wrong if journalists took the side of one party or the other 
while offering their opinion on political and public matters. More than half (57%) of them fully 
disagreed (Figure 3.7). Furthermore, out of those who did most of their media-related work 
in Hindi, nearly 62 percent fully disagreed with the statement that there is nothing wrong if 
journalists take the side of one party or the other while offering their opinion on political and 
public matters. 
Figure 3.7. Majority of journalists reject the idea of taking sides in political and public matters

Question asked: Do you agree or disagree with the following statements - given that politics is extremely polarized these 
days, there is nothing wrong if journalists take the side of one party or the other while offering their opinion on political 
and public matters?

Fully agree

Somewhat agree

Somewhat disagree

Fully disagree

Difficult to say
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18%

15%
57%

3%

The respondents were asked how worried they were about losing their current news media job 
for their political leaning, ideology or opinions. While 44 percent are not at all worried, rest 56 
percent were worried in various degrees (Figure 3.8). Further the journalists were also asked 
if anyone in their organisation has been asked to quit or leave because of their political leaning, 
ideology or opinions in the last two years. While 52 percent opined that no one has been asked 
to quit, 16 percent reported that people in their organisation have asked to leave due to their 
political leaning. Further, 32 percent of the journalists were not aware if people at their 
organisation have been asked to leave due to their political opinions (Figure 3.9).
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Figure 3.8. Fear of job loss among journalists based on political views, ideology, or opinions

Note: This question was not asked to the journalists who were solely working independently/freelancing.
Question asked: On a scale of 1 to 8, how worried are you about losing your current news media job on the following 
grounds - for your political leaning/ideology/opinions?

Not at all worried
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Figure 3.9. One-sixth of journalists report job losses in their organisation due to political leanings

Note: This question was not asked to the journalists who were solely working independently/freelancing.
Question asked: In the last two years, has anyone in your organisation been asked to quit or leave because of their 
political leaning/ ideology/opinions?

Yes

Not
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4
JOURNALISM

AND
SOCIAL MEDIA





The web as a medium has drastically transformed the way information is gathered, stored, 
published and then consumed. This impact and influence of the internet has transcended not 
just businesses and industries but has also crossed over politics, medicine, media, networks 

across geographical locations, and cultures and has a very looming impact on people’s everyday 
lives (Alejandro, 2010). Journalism being a profession that is motivated and powered by real-time 
updates, the rise of social media has had a significant influence on the way in which news is 
gathered and reported by all parties within journalism with journalists hence taking on a more 
proactive role in using social media as a way to work, deliver and promote their work (Thomas, 
2013). More broadly, the impact and influence of social media has been felt and understood from 
the consumers’ opinions in terms of reception. However, when it comes to the perception of 
people who are organizing this change, very little is known. 

In order to understand our respondents’ opinions on social media and its impact on various 
aspects of their profession, a series of questions were asked to tap into their viewpoints. Firstly, 
a broad perspective was looked at where the journalists were asked how social media platforms 
have fared when it came to their profession. Two-fifths of the journalists opined that social media 
has been both good and bad for journalism, in equal terms. One in every five were of the opinion 
that it has been bad rather than good for journalism (Figure 4.1). 

Question asked: Which of these five statements do you agree with?

Good and bad for journalism, in 
equal terms

Not sure

More bad than good for journalism

More than bad for journalism

Good for journalism

Bad for Journalism

Figure 4.1. Two-fifths of journalists see social media as both good and bad to journalism

When it comes to different language mediums, 31 percent of those who did most of their work in 
English opined that social media platforms have been bad rather than good for journalism, 
while this percentage was only 10 for those who did most of their media-related work in Hindi 
(Figure 4.2).  A potential reason why social media platforms have proven to be a boon among 
journalists who do most of their media-related work in Hindi is that about 52 crore people speak 
the language in the country. Further, the percentage of Hindi-only internet users is increasing 
especially in rural India where 134 million and 87 million mobile-internet active users are based.
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4.1 Social media policy	

The rapid rise of social media platforms has aided multiple processes such as real-time 
communication, and marketing and given rise to this gigantic pool of available information. 
Consequently, it has given rise to fundamental concerns and risks as well which may seek to 
hinder an individual’s fundamental rights. Given how far-reaching and impactful social media 
presence can be, organisational control has become an important mechanism to regulate the 
employee’s social media presence through either a social media policy or a code of conduct.



Good for journalism More bad than good

Hindi

English

Other languages

Good and bad equally 

Figure 4.2. More English language journalists view social media as harmful to journalism 
                      compared to Hindi language journalists

Note: All figures are in percent. Only top three categories displayed.
Question asked: Which of these five statements do you agree with?
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Figure 4.3. Journalists’ opinion divided on fairness of media organisations' social media policies 
                       to avoid controversies
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Question asked: Do you think a news media organisation having a social media code of conduct for its employees is a 
fair thing to have to avoid controversies or do you think it is unfair and restricts the employees’ freedom of expression? 

Completely unfair

Somewhat fair

Somewhat unfair

Completely  unfair

Difficult to say
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Due to the nature of the profession and the constant need to disperse information through social 
media platforms, the justification for social media policies is to regulate the content being shared. 
In order to assess the journalists’ opinions on these regulations, they were asked if it was fair for 
media organisations to have a social media policy to avoid controversies. Opinions were equally 
divided on this, with more than one-fourth of the journalists (27%) opining that news media 
organisations having social media code of conduct is somewhat fair and 22 percent saying that it 
was somewhat unfair (Figure 4.3). 

Further, those who worked for news organisations were asked if their media organisation had a 
social media policy or social media code of conduct for the employees. In response, out of those 
who worked for a news media organisation, 55 percent reported that their news organisations 
had some form of regulations and restrictions (Figure 4.4). 

Out of those who worked for TV, nearly seven in ten journalists reported that their news 
organisation has a social media policy, followed by 55 percent of the journalists who worked for 
online/digital mediums (Figure 4.5).



Question asked: Does your news organisation have a social media policy or social media code of conduct for the employees? 
Are there some restrictions imposed by your organisation on what can and cannot be said by you or your colleagues on 
social media?

Figure 4.4. Majority of journalists working for news organisations report existence of social 
	         media policies or codes of conduct
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Figure 4.5. TV journalists most likely to have social media policies in their news organisations

Note: All figures are in percent.
Question asked: Does your news organisation have a social media policy or social media code of conduct for the employees? 
Are there some restrictions imposed by your organisation on what can and cannot be said by you or your colleagues on 
social media?
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4.2  Hashtags	
With the growth of social media platform users, there has been a growing need to categorize huge
amounts of information and develop tools for finding what the users are searching for. Hashtags 
become an everyday reality and a necessity for frequent social media users (Laucuka, 2018). 
However, the communicative feature of hashtags supersedes their capacity by curating, dispersing and 
trending information to the consumers. While this is the prime function of hashtags, it has also 
come to dictate news and information to the readers. Journalists were asked how much social 
media trends or hashtags have come to dictate the news content at their organisation and while the 
opinions were divided. Nearly one-fifth of journalists opined that social media trends or hashtags 
have come to dictate news content a lot. Further, 29 percent of the journalists were of the opinion 
that hashtags and social media trends have not dictated news content at their organisation that 
much (Figure 4.6). Additionally, 63 percent of those who worked for TV opined that social media 
trends and hashtags affected the news content at their organisation to some extent (A lot + 
Somewhat) (Figure 4.7).



Figure 4.6. Divided views among journalists on the influence of hashtags and trends on news
	         content

Question asked: In the last few years, the popularity of certain social media trends or hashtags is said to be dictating to 
large extent the news content being aired or published by news organisations. From what you have noticed, how much is 
your news organisation indulging in this practice?
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Figure 4.7. Majority of TV journalists acknowledge the influence of social media trends and 
hashtags on news content

Note: All figures are in percent. Rest did not share their opinion.
Question asked: In the last few years, the popularity of certain social media trends or hashtags is said to be dictating to 
large extent the news content being aired or published by news organisations. From what you have noticed, how much is 
your news organisation indulging in this practice?
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Further, we also asked the respondents the extent to which the practice is worrying for them.  
Nearly 70 percent were of the opinion that it is worrying to some extent (Figure 4.8).

4.3  Social media and freedom of expression	

Social media being an open platform opens up not only avenues for expressing oneself but also 
discloses the uncertain risks that one may be exposed to for openly speaking one’s mind as well. 
While it is quite certain that one may be met with supporting, contradicting and even contesting 
opinions, the degree of this opposition cannot be fixed. Being a double-edged sword, free speech 
is not only forgiving in terms of opinions but also limiting in terms of what can be expressed.



Figure 4.8.  Majority of journalists find the practice of social media trends dictating news content 	
	          to some extent worrisome
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Question asked: In the last few years, the popularity of certain social media trends or hashtags is said to be dictating to 
large extent the news content being aired or published by news organisations. To what extent is this practice worrying 
or not worrying for you?
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In order to assess the opinions of journalists based on their experience, they were asked how 
many times in the past year they felt hesitant to freely express their views on social media or 
messaging platforms or stopped themselves from sharing something there because of the fear of 
being seen in a negative or bad light by their colleagues or people they know. Nearly two-fifths 
said that they have never felt hesitant. On the other hand, one-third of the respondents opined 
that they have felt hesitant many times to freely express their views on social media (Figure 4.9).

As previously discussed, social media policies are increasingly becoming significant across many
media organisations and have a consequential impact on their employees. The journalists were 
asked  if they were hesitant in sharing their opinions on social media or messaging platforms due 
to the fear of facing adverse consequences at their jobs/reprimand from their employers. Two in 
five journalists never felt hesitant, but 30 percent opined that they felt hesitant many times on 
this account (Figure 4.10).
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Figure 4.9. One-third of journalists feel hesitant many times to freely express views on social media
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Figure 4.10. One-third of journalists frequently hesitate to share opinions on social media due to 
job consequences
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Question asked: In the last one year or so, how many times have you felt hesitant to freely express your views on social 
media or messaging platforms or stopped yourself from posting/sharing something on them because of the following 
reasons - Fear of facing adverse consequences at your job/reprimand from your employers

Figure 4.11. Hindi language journalists more comfortable expressing opinions on social media 	
	            than English language journalists
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Out of the journalists who did most of their media-related work in Hindi, 46 percent never felt any
hesitation in freely expressing their opinions, while out of those who did most of their media-related
work in English, nearly 28 percent opined that they have never felt any hesitation expressing 
themselves socially due to the fear of facing adverse consequences at work (Figure 4.11).

4.4 Social media and fake news
When asked how concerned they were about receiving inaccurate information from the internet 
or social media or WhatsApp, nearly 73 percent of the respondents reported that they were very 
concerned (Figure 4.12). We also asked how concerned the respondents were about being misled 
by inaccurate information posted on the internet or social media. More than two third of the 
journalists were very concerned about getting misled by false or inaccurate information posted 
on social media platforms or the internet (Figure 4.13).



Figure 4.12. Majority of journalists express high level of concerns regarding inaccurate 
                          information from internet, social media, or WhatsApp
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Figure 4.13.  Journalists very concerned about being misled by inaccurate information on internet  	
                            and social media

Question asked: How concerned are you about the following -Being misled by inaccurate information posted on the 
internet or social media or Whatsapp
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In order to assess the impact of inaccurate information, we asked journalists how many times 
they have been misled by information or a news item shared on the internet, social media or 
whatsapp by someone else that was inaccurate or fake. One-third of the respondents reported 
that they have been misled a few times (Figure 4.14).

Further the journalists were also asked if they themselves have forwarded some information or news
item on the internet, social media or whatsapp and later realized that it was fake but more than 
half of the respondents have never done the same.
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Figure 4.14. One-third of journalists admit being misled multiple times by inaccurate or fake 
                          information shared on internet and social media

Question asked: How often has the following happened to you -you were misled by information or news item shared on 
the internet, social media or Whatsapp by someone else that was inaccurate or fake?
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AND
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Figure 5.1. Three-fifths of journalists feel hesitant to freely express views on social media due to  	
                       fear of abuse or threats from strangers online

Note: Question asked: In the last one year or so, how many times have you felt hesitant to freely express your views on 
social media or messaging platforms or stopped yourself from posting/sharing something on them because of the following 
reasons – never, once or twice, three-four times or many times?--fear of being abused/threatened/harassed/bullied/
trolled by strangers online

Journalists working in English media are more likely to share concerns about freely expressing 
their opinions on social media platforms due to the fear of harassment compared to journalists 
working in Hindi. Among journalists working in English media, close to two-fifth (37%) reported 
feeling hesitant or refraining from posting or sharing their views on social media platforms due 
to the fear of online abuse many times in the last year.

A report by the Pew Research Center in 2021 sheds light on the issue of online harassment in
the United States. According to the report, a significant portion of Americans, specifically 
four out of ten, have experienced online harassment. Furthermore, nearly half of those 

individuals attributed their targeting to political reasons. One notable finding from the report is 
that Americans experienced more severe forms of harassment. This includes incidents such as 
receiving physical threats, being subjected to stalking behavior, facing sexual harassment, and 
enduring sustained harassment over time. These forms of harassment can have a profound 
impact on the wellbeing and mental health of the individuals involved.

Journalists were asked in the past year how many times they felt hesitant to freely express their
views on social media due to the fear of being abused or threatened by strangers online. A significant 
portion of journalists, around two-thirds (59% in total) experienced hesitation or refrained from 
expressing their opinions on social media platforms due to the fear of being abused, threatened, 
harassed, bullied or trolled by strangers online. This finding suggests that online abuse is a 
prevalent concern among journalists and can potentially impact their ability to freely share their 
views on digital platforms. More specifically, over one-third of the journalists reported feeling 
hesitant or refraining from posting or sharing their opinions on social media due to the fear of 
online abuse many times in the last year. They also felt compelled to self-censor or limit their 
online expression due to concerns about online abuse (Figure 5.1).
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Figure. 5.2. Journalists working in English media perceive a higher risk of online harassment 

In contrast, among journalists working in Hindi media, 29 percent reported experiencing the same
level of hesitation. Furthermore, 27 percent of journalists working in English indicated that they 
had never felt hesitant to express their views on social media due to the fear of harassment. In 
comparison, among journalists working in Hindi, two-fifth stated that they had never experienced 
such hesitancy (Figure 5.2).

When asked how many times they have been abused or threatened or harassed or bullied or 
trolled for something that they had posted or shared or commented about on a social media or 
messaging platform nearly two-thirds (64%) reported that they have been harassed at least once 
(Figure 5.3).
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Question asked: In the last one year or so, how many times have you felt hesitant to freely express your views on social 
media or messaging platforms or stopped yourself from posting/sharing something on them because of the following 
reasons- fear of being abused/threatened/harassed/bullied/trolled by strangers online 

Figure 5.3. Two-thirds of journalists report experiencing abuse, threats, harassment, bullying, or 	
 	         trolling for social media posts atleast once
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Question asked: In the last one year or so, how many times have you been abused or threatened or harassed or bullied or
trolled for something that you may have posted or shared or commented about on a social media or messaging platform.
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The findings suggest that online/digital journalists are more likely to encounter harassment on 
social media platforms compared to their counterparts in TV and Print media formats. More than 
three-fourths (78%) of digital journalists have experienced harassment for their posts on social 
media platforms within the last year. However, nearly half of the TV and print journalists reported 
the same (Figure 5.4).

Since privacy is a very crucial concern when it comes to social media and freedom of expression, 
the respondents were asked how safe they felt about their privacy while using platforms such as 
Twitter and Facebook. While 41 percent of the respondents felt moderately safe, 40 percent of the 
journalists felt extremely unsafe (Figure 5.5).

Figure 5.4. Digital journalists face higher rates of online harassment compared to TV and print 	
	         journalists

Note: All figures are in percent. Rest gave other responses. 
Question asked: In the last one year or so, how many times have you been abused or threatened or harassed or bullied or
trolled for something that you may have posted or shared or commented about on a social media or messaging platform.

Figure. 5.5. Two-fifths of journalists express high levels of unsafety regarding privacy on social 	
	           media platforms

Question asked: On a scale of 1 to 8, how safe do you feel about your privacy while using the following? How safe do you
feel that your posts and activity on the following sites is not being monitored by someone you don’t know or don’t want to
share the information with - social media platforms such as Twitter, Facebook?
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All figures are in percent. 
Question asked: On a scale of 1 to 8, how safe do you feel about your privacy while using the following? How safe do you
feel that your posts and activity on the following sites is not being monitored by someone you don’t know or don’t want to
share the information with - social media platforms such as Twitter, Facebook?

Figure 5.6. Female journalists exhibit higher levels of unsafety regarding privacy on social media  	
	          platforms compared to male journalists
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A significant gender disparity exists in the perception of safety and privacy on social media platforms 
among journalists. Among female journalists, more than half (52%) reported feeling extremely 
unsafe about their privacy on Twitter and Facebook. This indicates a high level of concern and 
vulnerability among female journalists regarding the monitoring and privacy of their posts and 
activities on these platforms. In contrast, among male journalists, nearly two-fifths expressed 
feeling extremely unsafe about their privacy on Twitter and Facebook. While this is still a notable 
percentage, it is lower compared to the percentage of female journalists (Figure 5.6).

There is a mixed perception of safety and privacy among journalists when using the messaging 
platform WhatsApp. Approximately half of the journalists (48%) reported feeling moderately safe 
while using WhatsApp, indicating a certain level of confidence in the privacy of their posts and 
activities on the platform. However, a significant proportion of journalists expressed concerns 
about their privacy and perceived the platform as either unsafe (14%) or extremely unsafe (30%) 
(Figure 5.7). A notable gender disparity in the perception of safety and privacy while using WhatsApp 
also emerged. Among women, two-fifths expressed feeling extremely unsafe about their privacy on 
WhatsApp and this perceived unsafety is much higher compared to men (28%) (Figure 5.8).

Figure 5.7. Nearly half of the journalists felt moderately safe using WhatsApp
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Question asked: On a scale of 1 to 8, how safe do you feel about your privacy while using the following? How safe do you
feel that your posts and activity on the following sites is not being monitored by someone you don’t know or don’t want to
share the information with - WhatsApp?

64 | Indian Media: Trends and Pattern



Note: All figures are in percent.
Question asked: On a scale of 1 to 8, how safe do you feel about your privacy while using the following? How safe do you
feel that your posts and activity on the following sites is not being monitored by someone you don’t know or don’t want to
share the information with - WhatsApp?

Figure 5.8. Two-fifths of female journalists feel extremely unsafe using WhatsApp
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Institutional control and its implications on media freedom are critical aspects that shape the 
functioning of the news media. This includes regulations, ownership structures, policies, and 
external influences that exert control over the media landscape. Understanding the impact of 

institutional control is essential for fostering a media environment that upholds the principles 
of freedom, transparency, and accountability. To understand the challenges and opportunities 
that arise in upholding journalistic independence, the dynamics between institutions, such as 
governments, regulatory bodies, and the media, is analysed in this section.

Figure 6.1.  News channels face higher decrease in freedom compared to newspapers and online/	
	          digital platforms

Note: All figures are in percent.
 Question asked: In your opinion are the following institutions less free to do their job properly these days or are they 
more free/freer?

6.1 Freedom of media institution
Journalists were asked to share their opinions on the freedom of different media institutions, 
including news channels, newspapers, and online/digital platforms. While a majority of journalists 
perceive a decrease in the freedom of all three media institutions, news channels have a higher 
perception of decreased freedom compared to newspapers and online/digital platforms. Close 
to three in four (72%) journalists believe that news channels are less free to do their job properly 
these days. However, nearly half (55%) and a little over one-third (36%) of journalists also believe 
that newspapers and online/digital platforms, respectively, are less free to do their job properly. 
On the other hand, online/digital platforms receive relatively higher perceptions of increased 
freedom, as one in four journalists perceive that online news portals are more free to do their job 
properly (Figure 6.1).
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The findings suggest that journalists, particularly those working in English media, have significant 
concerns about the declining freedom of these media institutions, they perceived a significant 
decrease in freedom of news channels (88%), newspapers (66%) and online/digital platforms 
(46%). Journalists from other languages have varying opinions but generally align with the trend 
of perceiving decreased freedom across news channels, newspapers, and online/digital platforms 
whereas journalists working in Hindi media generally have lower perceptions of decreased freedom 
compared to English-speaking journalists but still express concerns about the freedom of these 
media institutions (Figure 6.2).

The findings indicate that both independent journalists and journalists working for news organisations 
share concerns about the freedom of news channels, newspapers, and online/digital platforms. There
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Figure 6.2.  English language journalists exhibit higher concerns regarding decreased freedom    	
	          across news channels, newspapers, and online/digital platforms

Note: All figures are in percent.
Question asked: In your opinion are the following institutions less free to do their job properly these days or are they 
more free/freer?

are variations in responses, independent journalists expressed higher concerns about the freedom 
of newspapers as 71 percent of them believe that newspapers are less free to do their job properly 
these days against 52 percent of journalists working for news organisations perceive the same. On the 
contrary, journalists working for news organisations show a slightly higher perception of decreased 
freedom for online/digital platforms than the independent journalists (Figure 6.3).

Figure 6.3.  Independent journalists reflect higher concerns regarding decreased freedom of 
	           newspapers

Note: All figures are in percent.
 Question asked: In your opinion are the following institutions less free to do their job properly these days or are they 
more free/freer?
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Figure 6.4.  Four in five journalists believe Indian news media covers Modi government too
	          favourably

Figure 6.5. Three-fifths journalists believe Indian news media covers opposition parties opposing 
the Modi government unfavorably

Question asked: In totality, and ignoring exceptions, do you think that the Indian news media in general covers the following 
too favourably, too unfavourably or is their coverage balanced and fair -the opposition parties opposing the Modi 
government?

Question asked: In totality, and ignoring exceptions, do you think that the Indian news media in general covers the following 
too favourably, too unfavourably or is their coverage balanced and fair - the Modi Government?

6.2 Government and the media

There is a perception that the media favours the incumbent government due to the ideological 
alignment, financial incentives, access to information, and regulatory control and when journalists were 
asked to provide insight into their perceptions of media bias towards the Modi government, four 
in five surveyed journalists believe that the Indian news media covers the Modi government 
too favourably. This indicates a perceived bias towards the government in the media's coverage 
(Figure 6.4).  Further, the present study also suggests that the Indian media have a more favourable 
outlook towards the ruling party and a critical view of the opposition as three in five surveyed 
journalists believe that the Indian news media covers opposition parties opposing the Modi 
government unfavourably. This suggests a perceived bias against the opposition in the media's 
coverage (Figure 6.5).
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It is evident that both independent journalists and journalists working for news organisations have 
distinct perspectives on the coverage of the Modi government and opposition parties by the Indian 
news media. Regarding the coverage of the Modi government, a higher percentage of independent 
journalists (86%) believe that the media covers it too favourably compared to journalists working 
for news organisations (81%). When it comes to the coverage of opposition parties, independent 
journalists (71%) are more likely to perceive an unfavourable bias compared to journalists working 
for news organisations (59%). These findings suggest that independent journalists generally hold 
a stronger belief that the media portrays the Modi government in a favourable light and provides 
unfavourable coverage of opposition parties. On the other hand, while still perceiving biases, 
journalists working for news organisations express slightly lower levels of belief in these biases 
(Figure 6.6).

Figure 6.6.  Independent journalists demonstrate stronger belief in favourable coverage of Modi 	
	           government and unfavourable coverage of opposition parties

Note: All figures are in percent.
Question asked: In totality, and ignoring exceptions, do you think that the Indian news media in general covers the 
following too favourably, too unfavourably or is their coverage balanced and fair - the Modi Government; the opposition 
parties opposing the Modi government?

The findings highlight that digital/online journalists, in comparison to TV and print journalists, 
tend to perceive a higher level of bias in the Indian news media's coverage. Concerning the coverage of the 
Modi government, a significant proportion of journalists from all categories believe that the media 
portrays it too favourably, with digital/online journalists showing a slightly stronger inclination 
in this regard. However, regarding the coverage of opposition parties, digital/online journalists 
exhibit a more pronounced perception of unfavourable coverage compared to their counterparts 
in TV and print media. Specifically, 69 percent of digital/online journalists view the coverage of 
opposition parties as unfavourable, in contrast to 42 percent of TV journalists and 57 percent of 
print journalists (Figure 6.7).
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Figure 6.7. Digital/online journalists have a higher perception of unfavourable coverage of 
	          opposition parties
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6.3 Government surveillance

With the increasing influence of the internet and social media platforms in today's digital age, the 
topic of government surveillance has become a subject of concern and debate. In a recent survey 
conducted among journalists, their views were sought on whether it would be right or wrong 
for the government to monitor people's internet and social media posts, including platforms like 
WhatsApp. The findings shed light on the prevailing sentiment among journalists, revealing that 
nearly two-fifth of the respondents firmly believe that such monitoring would be completely 
wrong. This signifies a significant portion of journalists who express strong opposition to government 
surveillance, highlighting their concerns regarding privacy, freedom of expression, and the 
potential abuse of power (Figure 6.8).

Figure 6.8. Strong opposition to monitoring internet and social media posts as nearly two-fifths 	
	         believe it is completely wrong
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Figure 6.9 presents opinions of journalists from various language backgrounds on government 
monitoring of social media posts. The findings reveal diverse perspectives, with English-speaking 
journalists showing the strongest opposition (52%), while Hindi-speaking journalists exhibit 
mixed opinions, with 27 percent firmly opposing and 33 percent somewhat supporting monitoring. 
Journalists from other languages also express opposition, with 44 percent considering it fully 
wrong. These results emphasize the variation in viewpoints, with English-speaking journalists 
displaying a higher degree of opposition and Hindi-speaking journalists reflecting a more 
nuanced range of opinions on government monitoring of social media posts.

Figure 6.9. English-speaking journalists exhibit strongest opposition to monitoring internet and 
	        social media posts
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Question asked: Do you think it would be right or wrong if the Government did the following things? - monitored what 
people post on Internet or social media or WhatsApp etc.
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Figure 6.10 illustrates the opinions of the surveyed journalists on two significant aspects: 
government monitoring of people's communication on the internet or phone, and the imposition 
of restrictions on expression on the internet or social media platforms. The findings reveal that 
a majority of journalists (64%) firmly believe that monitoring communication is entirely wrong. 
In contrast, close to half of the journalists (48%) considered the imposition of restrictions on 
expression to be fully wrong. These results underscore the prevailing sentiment among the 
surveyed journalists regarding their strong disapproval  of government monitoring and 
restrictions on expression in the digital realm.

Journalists from different language backgrounds shared different opinions on government 
monitoring of people's communication on the internet and the imposition of restrictions on 
expression. Among journalists working in English media, nearly three in four (72%) believe it is 
incorrect for the government to monitor people's communication, compared to 67 percent of 
journalists from other languages and 57 percent of Hindi-speaking journalists. Similarly, 
English-speaking journalists (63%) show a higher opposition to restrictions on expression 
compared to journalists from other languages (47%) and Hindi-speaking journalists (37%). 
These findings suggest a greater concern among English-speaking journalists regarding 
government surveillance and restrictions on expression, while still reflecting a substantial 
opposition across all language categories (Figure 6.11).
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Figure 6.10.  Two-thirds firmly oppose monitoring communication, while close to half oppose
                           restrictions on expression on the internet or social media platforms

Figure 6.11.  English-speaking journalists display higher opposition to monitoring communication 
                           and restrictions on expression

Question asked: Do you think it would be right or wrong if the Government did the following things - found out who 
people communicate with on the internet or phone; imposed restrictions on what can be expressed/shared on the 
internet or social media or WhatsApp?

Question asked: Do you think it would be right or wrong if the Government did the following things? - found out who 
people communicate with on the internet or phone; imposed restrictions on what can be expressed/shared on the 
internet or social media or Whatsapp
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Question asked: Looking back at the time you have spent in the news media industry so far, how often have you 
perceived/experienced work-related discrimination by colleagues in the newsroom/office/during assignments because 
of your following identities - your gender identity

Figure 7.1. A significant proportion have encountered discrimination based on gender identity

Adequate representation in the mainstream media and otherwise play a pertinent role in 
ensuring representation at other levels too. The Oxfam report titled, “Who tells our stories 
matters”, focused on representation of various castes and gender in the media especially 

when it comes to occupying positions of importance. Both the editions of the report highlighted 
the serious lack of presence of journalists from castes other than the general category in terms of 
editorial positions and proprietors of media. While slight improvements have been recorded in 
the SC representation by 3.17 percent, OBC representation in the same category has gone further 
down. The report also analysed the sensitivity and reporting when it came to covering caste and 
tribal issues among different language mediums and while a few news channels fared low in this 
category, a number of news channels did have higher debates on religious identity and communal 
politics. 

Identity plays a pertinent role in almost all institutions and forums where the interplay identity 
factors such as gender, age, caste and religious identity become decisive factors in not just climbing 
up the hierarchy ladder but also with subject to work place discrimination. The journalists were 
asked if they have faced discrimination based on their gender identity. While 69 percent of 
journalists reported never experiencing gender-related discrimination, there are still a notable 
number (31%) who have encountered such issues, either on an occasional or frequent basis 
(Figure 7.1).

A larger proportion of women journalists reported experiencing gender-related discrimination 
compared to their male counterparts. While 80 percent of male journalists reported never facing 
such discrimination, only 36 percent of female journalists reported the same. On the other hand, 
a higher percentage of female journalists (48%) reported experiencing discrimination more 
than twice, while only 12 percent of male journalists reported the same. These findings indicate 
that gender-related discrimination is more prevalent among women journalists within the news 
media industry. It emphasises the need for addressing gender-based inequalities and creating 
inclusive and respectful work environments to ensure equal opportunities and fair treatment for 
all journalists, regardless of their gender identity (Figure 7.2).
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Figure 7.2. Higher proportion of female journalists report discrimination

Note: All figures are in percent. 
Question asked: Looking back at the time you have spent in the news media industry so far, how often have you 
perceived/experienced work-related discrimination by colleagues in the newsroom/office/during assignments because 
of your following identities - your gender identity
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Figure. 7.3. Online/digital and TV journalists reporting higher incidences of gender discrimination  
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Question asked: Looking back at the time you have spent in the news media industry so far, how often have you 
perceived/experienced work-related discrimination by colleagues in the newsroom/office/during assignments because 
of your following identities - your gender identity
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A significant proportion of journalists across all mediums reported never experiencing gender-
related discrimination at work. This suggests that a substantial portion of journalists did not 
perceive or encounter discrimination based on their gender identity. However, the online/digital 
and TV journalism sector had the highest percentage of journalists who reported experiencing 
gender-related discrimination; 40 percent of the journalists working for the online/digital 
medium and 39 percent of TV journalists reported having perceived/experienced work-related 
discrimination by colleagues in the newsroom/ office during assignments based on their gender 
identity at least once. On the contrary, print journalism had the lowest percentage of journalists 
reporting gender-related discrimination as 20 percent of journalists working in the print media 
reported having experienced gender-based discrimination at their workplace (Figure 7.3).
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The journalists were also asked if they have faced workplace discrimination based on their political 
opinion. While 55 percent had never experienced it 45 percent had experienced discrimination 
based on their political opinion by their colleagues during assignments atleast once. However, 
roughly three in ten surveyed journalists reported experiencing work-related discrimination 
based on political opinion more than twice (Figure 7.4).

While 62 percent of journalists working independently reported having experienced workplace
discrimination based on their political opinion at least once, only 37 percent of the journalists 
working for a news organisation opined that they have faced discrimination based on their 
political opinions (Figure 7.5).

Figure 7.4.  Over half of Journalists encounter workplace discrimination based on political opinion

Question asked: Looking back at the time you have spent in the news media industry so far, how often have you 
perceived/experienced work-related discrimination by colleagues in the newsroom/office/during assignments because 
of your following identities - your political opinion

Figure 7.5.  Independent journalists more likely to report experiencing workplace discrimination 	
	          based on their political opinion

Note: All figures are in percent. 
Question asked: Looking back at the time you have spent in the news media industry so far, how often have you 
perceived/experienced work-related discrimination by colleagues in the newsroom/office/during assignments because 
of your following identities- your political opinion

Never
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More than twice

29%

16%

55%

Working independently Working for a news organisation

38% 63%22%

15%21%

41%
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Out of the journalists who did most of their media-related work in Hindi, 37 percent reported to 
have experienced discrimination based on their political opinions at least once while 54 percent 
of the English language journalists reported to have experienced workplace discrimination based 
on their political opinions (Figure 7.6).

Figure 7.6. Over half of English language journalists reported a higher prevalence of experiencing 	
                        workplace discrimination based on their political opinions

Note: All figures are in percent. 
Question asked: Looking back at the time you have spent in the news media industry so far, how often have you 
perceived/experienced work-related discrimination by colleagues in the newsroom/office/during assignments because 
of your following identities- your political opinion

The role played by representation in the media is essential due to consequential factors leading to 
representation in terms of different sections as well. Thereby, to analyse the coverage of distinct 
sections across news media on a general basis, the journalists were asked how much coverage 
different groups receive.

When it came to issues concerning common management of the general public, nearly 43 percent 
of the respondents were of the opinion that it receives little attention in terms of coverage while 
39 percent opined that it received too less of coverage across the Indian news media (Figure 7.7).  
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Figure 7.7.  Perception of coverage on issues of public interest in Indian news media

Question asked: In totality, and ignoring exceptions, do you think the coverage of the following sections by the Indian 
news media in general is too much, about the right amount, little or too less? - common management issues and 
problems
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Figure 7.8.  Underprivileged sections receive insufficient coverage in Indian news media

Finally, the respondents were also asked about the coverage of the rich and privileged people by 
the Indian news media and nearly 55 percent of the journalists think that this section receives too 
much coverage (Figure 7.9).

Journalists feel there is inadequate focus on underprivileged sections, such as women, rural areas, 
farmers, Muslims, Dalits, Adivasis, and the poor, in the Indian news media. There is a perception 
among journalists that these sections receive insufficient coverage or attention, indicating a need 
for greater inclusion and representation in media coverage (Figure 7.8).
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Figure. 7.9.  Journalists perceived over-representation of the rich and privileged in Indian news 	
	          media
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Question asked: In totality, and ignoring exceptions, do you think the coverage of the following sections by the Indian 
news media in general is too much, about the right amount, little or too less - rich and privileged people?

Note: All figures are in percent. 
Question asked: In totality, and ignoring exceptions, do you think the coverage of the following sections by the Indian 
news media in general is too much, about the right amount, little or too less?
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The journalists were also asked if the news media in India unfairly targets the Muslim community. 
Opinion on this issue was divided as 26 percent of the journalists believe that Muslims face unfair 
targeting in media coverage to great extent. However, the same proportion of the journalists completely 
denied of this kind of treatment for Muslims by the Indian news media. But when we look at the 
combined agreement there was tilt towards the perception that Indian news media unfairly 
targets Muslims (Figure 7.10).

Figure 7.10.  More than half of the journalists perceive unfair targeting of Muslims by Indian news 	
	            media
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Question asked: Do you agree or disagree with the following statements? -Nowadays the news media in India unfairly 
targets the Muslim community

The journalists were also asked if they think that the regional language media are generally doing 
a better job at reporting news nowadays than the national media. At least six in every ten journalists 
expressed some level of agreement (Figure 7.11).

Figure 7.11. Journalists believe regional language media to outperform national media in 
                         reporting news

Question asked: Do you agree or disagree with the following statements? - Regional language media are generally doing 
a better job at reporting news nowadays than the national media.
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8
FUTURE OF JOURNALISM





Figure 8.1.  Journalists express mixed opinions on the respectability of the journalism profession

Note: This question was not asked to the journalists who were solely working independently/freelancing  
Question asked: Overall, are you satisfied or dissatisfied with the standards of journalism (i.e., truthfulness, accuracy, 
objectivity, impartiality, fairness) being followed by your news organisation nowadays? 

There are different opinions among people regarding the future of journalism in India. While 
some are optimistic about the potential of digital platforms, audience engagement, and 
innovative formats, others express concerns about challenges such as declining press 

freedom, the rise of misinformation, and the influence of political and corporate interests. Journalists 
in particular often emphasize the importance of upholding journalistic ethics, promoting media
pluralism, and addressing issues of sustainability and job security. They are also concern about 
the public trust in the journalism and journalists. On the same time, journalists recognize the 
need for continuous adaptation to new technologies and changing audience preferences. 

In order to assess what journalists think about the standing or reputation of the profession they 
were asked whether or not journalism is a respectable profession to which nearly three-fifths of 
them were satisfied with the standards of journalism whereas two-fifths of the journalists gave 
a negative answer. This proportion was higher among journalists working for the online/digital 
medium (Figure 8.1). 

Comparing the satisfaction levels with the standards of journalism among journalists in different 
mediums (TV, print, online/digital), it was found that the TV journalists expressed lower satisfaction 
levels compared to journalists working in the print and online/digital mediums. Only one in ten TV 
journalists reported being fully satisfied with the standards of journalism followed by their news 
organisation, whereas among journalists working with print and digital platforms this proportion 
was nearly one in four who were fully satisfied with the standards of journalism (Figure 8.2).
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Figure 8.2.  Dissatisfaction with standards of journalism higher among TV journalists compared 	
	          to print and online/digital journalists

Note: All figures are in percent. This question was not asked to the journalists who were solely working independently/
freelancing.  
Question asked: Overall, are you satisfied or dissatisfied with the standards of journalism (i.e., truthfulness, accuracy, 
objectivity, impartiality, fairness) being followed by your news organisation nowadays? 
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Journalists were asked to assess the overall trend in the quality of news coverage by various news 
media platforms such as TV, newspapers and digital news websites, over the last few years. 
The findings suggest that journalists, in general, opine that the quality of news coverage has 
deteriorated across all three platforms: news channels, newspapers, and online news websites. 
The majority of journalists expressed concerns about the declining quality, while a smaller 
percentage mentioned improvements or a status quo in the quality. However, journalists think that 
the quality of news coverage by online news websites has shown a mixed trend. Approximately 
30 percent of journalists believed that the quality of news coverage by online news websites has 
improved over the last few years. This indicates a recognition of the potential of digital platforms 
in delivering high-quality news and embedding public trust. However, a substantial proportion 
of journalists nearly one-third, expressed concerns that the quality of news coverage by online 
news websites has deteriorated, raising questions about accuracy and reliability. However, this 
sentiment was much less than the perceived deterioration in the quality of news coverage by TV 
and newspapers (Figure 8.3).

Figure 8.3.  Journalists express concerns about deteriorating quality of news coverage across TV 
and newspapers, mixed perception on online news websites

Note: All figures are in percent.
Question asked: In totality, and ignoring exceptions, do you think the quality of news coverage by the following news 
media has improved or deteriorated over the last few years?
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Across all three platforms (news channels, newspapers, online news websites), a higher percentage 
of English language journalists expressed the opinion that the quality of news coverage has 
deteriorated compared to journalists working in Hindi and other languages. English language 
journalists had the highest proportions of expressing the opinion of deterioration for news 
channels (85%) and newspapers (67%) (Figure 8.4).



Figure 8.4.  English language journalists more likely to perceive deterioration in quality of news 	
	          coverage across platforms
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Note: All figures are in percent.
Question asked: In totality, and ignoring exceptions, do you think the quality of news coverage by the following news 
media has improved or deteriorated over the last few years?

Journalists were asked about their optimism or pessimism regarding the independence of news 
media platforms - news channels, newspapers, online news websites, five years from now. The 
data suggest that journalists, in general, express more pessimism than optimism about the future 
independence of news channels. A little over two-fifths of the surveyed journalists reported being 
very pessimistic about the future independence of news channels. Newspapers and online news 
websites, on the other hand, received a higher proportion of both optimistic and somewhat 
optimistic responses compared to news channels (Figure 8.5).

Note: All figures are in percent.
Question asked: Are you optimistic or pessimistic about the independence of the news media, 5 years from now? - News
channels, generally; Newspapers, generally; Online news websites

Figure 8.5.  Journalists express more pessimism about future of news channels, while newspapers 	
	          and online news websites receive mixed responses
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For the nuance understating of the shared sentiments of the journalist regarding the future 
independence of news channels, newspapers, and online news websites, a net optimism was 
calculated by subtracting ‘fully pessimists’ from ‘fully optimists’. The findings suggest that while 
Hindi language journalists exhibit optimism for newspapers and online news website but not 
very optimist for the future of news channels, English language journalists on the other hand, 
exhibit significant pessimism for all three platforms. Journalists working in other languages 
expressed optimism for online news websites but were somewhat pessimist for newspaper and 
news channels (Figure 8.6).
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Figure. 8.6.  English journalists pessimistic across all platforms

Note: All figures are in percent. Net optimism is calculated by subtracting fully pessimist from fully optimists. 
Question asked: Are you optimistic or pessimistic about the independence of the news media, 5 years from now? 
- News channels; Newspapers, generally; Online news websites
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CONCLUSION





The findings from the survey paint a pessimist picture of the current state of the media industry in 
India. The data reveals a high level of dissatisfaction and pessimism among journalists regarding 
their profession, as well as a general acceptance of being less inclusive and more partisan. These 
sentiments, combined with the significant number of journalists considering quitting their jobs, 
raise concerns about the future of the fourth pillar of democracy.

A striking aspect of the survey results is the financial constraints that prevent many journalists 
from leaving their current news media jobs. More than half of the respondents indicated that 
they were unable to quit their jobs due to financial reasons or loan obligations, or because they 
did not have another job lined up. This indicates a lack of financial security within the industry, 
which can have a detrimental effect on journalists' overall job satisfaction and well-being. Media 
organisations should strive to create an environment where journalists feel valued and 
adequately rewarded for their work, which can contribute to higher job satisfaction and 
decrease the desire to seek alternative career paths.

Furthermore, the fact that over half of the journalists surveyed have contemplated quitting their 
news media jobs altogether and pursuing something else is a cause for concern. This suggests a 
deep-rooted dissatisfaction with the profession and raises questions about the underlying causes. 
It is essential to conduct further research to identify the specific factors contributing to this
disillusionment. Is it a result of burnout, a lack of opportunities for growth and advancement, or a 
perception that journalism is no longer a fulfilling and impactful career choice? By understanding 
these factors, media organisations and industry stakeholders can work towards implementing 
strategies and initiatives to address  the concerns and create an environment that fosters job 
satisfaction and professional fulfilment.

The survey also highlighted a notable discrepancy between English-language journalists and their 
counterparts in Hindi media organisations. A significant majority of English-language journalists 
expressed thoughts of quitting their jobs in the past two years, suggesting that they may face 
unique challenges and pressures within the industry. It is crucial to delve deeper into these specific 
challenges and develop targeted interventions to improve job satisfaction and retention rates 
among English-language journalists. Additionally, efforts should be made to bridge the gap 
between different language platforms, fostering an environment of collaboration and shared 
goals.

In light of these findings, it is evident that urgent action is required to address the concerns and 
issues faced by journalists in India. The media plays a vital role in democracy, acting as a watchdog, 
disseminating information, and fostering public discourse. Therefore, it is in the best interest of 
society to ensure the well-being and job satisfaction of journalists. 

To begin with, media organisations should prioritize the well-being of their employees. 
Establishing support systems such as employee assistance programs, mental health resources, 
and professional development opportunities can contribute to a healthier work environment. 
Encouraging a culture of work-life balance and providing journalists with the tools and resources 
necessary to cope with the demands of their profession can go a long way in reducing stress and 
increasing job satisfaction.

Furthermore, fostering an inclusive and diverse newsroom is crucial for the media to effectively 
represent the diverse voices and perspectives of society. Media organisations should actively 
work towards creating a more inclusive and equitable workplace, ensuring that individuals from 
marginalized communities have equal opportunities for career growth and leadership positions. 
By promoting diversity and inclusivity, media organisations can enhance their credibility and
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strengthen  their role as the fourth estate. Lastly, it is crucial for policymakers and regulatory 
bodies to recognize the significance of a healthy and thriving media industry. Supporting 
initiatives that promote media freedom, protect journalists' rights, and ensure ethical standards 
can contribute to the overall well-being of the profession.
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APPENDIX





LOKNITI-CSDS SURVEY OF INDIAN NEWS MEDIAPERSONS

The objective of this online survey is to learn about the work-related issues and challenges being faced by 
news media persons in India, and their opinion on the functioning of the media in the country. We would 
therefore highly appreciate it if you could spare a few minutes and fill out this questionnaire/form designed 
by us. Your views will be very helpful to us.
It takes about 10 minutes to fill out this form and we would ideally like you to complete it in one go if you 
can. However, if you leave the form in the middle and decide to complete it later, the progress you have 
made will get saved. When you return to the form later, it will show your previously entered responses.
All questions in the form are close-ended with response options given under them. Simply click on the 
answer that best describes you, your experience or your opinion. Please note that some skip patterns are 
used within this survey, so depending on your response to a particular question, the question numbering 
of subsequent questions may not be sequential.
We assure you that your identity and all your answers will be kept anonymous and confidential. Your 
responses will be eventually combined with those of the other survey participants and summarized in the 
form of numbers and percentages only.
Your participation in the survey is completely voluntary and you are free to withdraw from it at any 
point without giving any reason.The experiences and attitudes of news media persons in India is an 
understudied subject and we would be highly grateful if you could spend some time on this survey and 
help us address this lacuna.

A1. Do you agree to fill out this form?
1. Yes
2. No

Q1. What kind of news media are you currently working for - electronic, print or online/digital?
1. TV
2. Print
3. Online/Digital
4. TV and Print
5. TV and Online
6. Print and Online
7. All three
8. Any other_______________

Q1a. Are you working independently/freelancing or do you work for a particular news organisation?
1. Independently/freelancing
2. Working for a news organisation/on its payroll
3. Both

Q2.  Which language do you mostly do your media-related work in?
1. Hindi
2. English
3. Any other_______________

Q3. Based on your designation at your current job, where would you place yourself in your organisation – at the entry 
level, junior level, middle level or senior level?
1. Entry level
2. Junior level
3. Middle level
4. Senior level
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Q4.  Which area do you specialize in/cover? (You can click multiple options)
1.   Politics
2.   Business
3.   Sports
4.   Foreign/International
5.   Entertainment/cinema
6.   City news/crime
7.   Special/features
8.   Reporting/news gathering
9.   Library/archives/research
10. Assignment/input
11. Copy editing
12. Video editing
13. Camera/Photography
14. Production
15. News ticker
16. News feeds/ingestion
17. Graphics Designing
18. Production Control Room
19. News Director
20. Bureau chief
21. Edit/op-ed page editor
22. Special page editor
23. Editor
97. other______________

Q5. Totaling the number of years spent by you in your present and past news media jobs, roughly for how many years 
have you been working in the news media?___________________________ 98. No Response

Q6. What is your age?______________ 98. No Response 
 
Q7. How do you identify yourself in terms of Gender?
1. Male
2. Female
3. Non-Binary

Q8. How do you identify yourself in terms of Religion?
1. Hindu
2. Muslim
3. Christian
4. Sikh
5. Buddhist
6. Jain
7. Parsi
8. I do not believe in religion/I follow no religion
9. Any Other _______________

Q9. Which of the following categorisations applies to you?
1. Scheduled Caste
2. Scheduled Tribe
3. Other Backward Classes
4. General category
5. Don’t fit into any category

Q10. Did you study at any media or journalism school/college before joining the news media or at some point when you 
were in the news media?
1. Yes
2. No
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Q11. On a scale of 1 to 8, how adversely/badly has your current news media job affected you on the following fronts?
a. Your mental well-being

1
Not at all 
affected

2 3 4
Moderately
affected

5 6 7 8
Very 
adversely 
affected

b. Your physical well being/health

1
Not at all 
affected

2 3 4
Moderately
affected

5 6 7 8
Very 
adversely 
affected

c. Your relations with family members

1
Not at all 
affected

2 3 4
Moderately
affected

5 6 7 8
Very 
adversely 
affected

Q12. On a scale of 1 to 8, how worried are you about losing your current news media job on the following grounds?

a. Cost cutting by the company at some point?

1
Not at all 
affected

2 3 4
Moderately
affected

5 6 7 8
Extremely 
Worried

b. For your political leaning/opinions?

1
Not at all 
affected

2 3 4
Moderately
affected

5 6 7 8
Extremely 
Worried

Q13. In the last two years, have there been job layoffs/cuts in your organisation? I mean have people been asked to quit or 
leave on grounds of cost cutting?
1. Yes
2. No
3. Not Aware
4. Any other___________________

Q14. And in the last two years, has anyone in your organisation been asked to quit or leave because of their political lean-
ing/ ideology/opinions?
1. Yes
2. No
3. Not Aware
4. Any other___________________

Q15. In the last two years, have you ever thought of doing the following?

1. Yes 2. No
a. Quitting your current news media job but not finding the courage to do so due to financial reasons/
loan obligations or not having another job in hand.

1 2

b. Quitting news media for good and pursue something else. 1 2
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Q16. Looking back at the time you have spent in the news media industry so far, how often have you perceived/experienced-
work-relateddiscrimination by colleagues in the newsroom/office/during assignments because of your following identities 
– never, once or twice, three-four times or many times?

1. Never 2. Once or twice 3. Three-four times 4. Many times
a. Your Gender identity 1 2 3 4
b. Your age 1 2 3 4
c. Your Caste identity 1 2 3 4
d. Your Religious identity 1 2 3 4
e. Your Political Opinion 1 2 3 4

Q17. Which of these two statements do you agree with?
1. Journalism and news reporting continues to be a respectable profession in the eyes of the people.
2. Journalism and news reporting is not a respectable profession anymore in the eyes of the people.
3. Difficult to say

Q18. Overall, are you satisfied or dissatisfied with the standards of journalism (i.e., truthfulness, accuracy, 
objectivity, impartiality, fairness) being followed by your news organisation nowadays? (Indicate degree either ways)
1. Fully satisfied
2. Somewhat satisfied
3. Somewhat dissatisfied
4. Fully dissatisfied
5. Don’t know much

Q19. Looking at the Indian news media in totality today, do you find them to be mostlyfavoring one particular party in 
their coverageor do you think they give more or less same treatment to all major political parties?
1. Favoring one party
2. Same treatment
3. Difficult to say

Q19a. (If 1. Favoring one party in Q19) Which party do they favor mostly?
1. BJP
2. Congress
3. Any other (Party)_____________

Q20. Looking at the news organisation you work for, do you find itto be mostly favoring one particular party in its cover-
age or do you think it gives more or less same treatment to all major political parties?
1. Favoring one party
2. Same treatment
3. Difficult to say
9. Not applicable/Independent journalist

Q20a. (If 1. Favoring one party in Q20) Which party does it favor mostly?_____________
1. BJP
2. Congress
3.  Any other (Party)______________

Q21. In your opinion are the following institutions less free to do their job properly these days or are they more free/freer?

1. Less free 2. More free/freer 3. As free as 
before

4. As unfree as 
before

6. Depends

a. News channel, 
generally

1 2 3 4 6

b. Newspaper, 
generally

1 2 3 4 6

c. Online news 
website

1 2 3 4 6
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Q22. In totality, and ignoring exceptions, do you think that the Indian news media in general cover the following too 
favorably, too unfavorably or is their coverage balanced and fair?

1. Too 
favourably

2. Too 
unfavorably

3. Balanced and 
fairly

4. Difficult to say

a. The Modi government 1 2 3 98
b. The opposition parties opposing the 
Modi government

1 2 3 98

Q23. In totality, and ignoring exceptions, do you think the coverage of the following sections by the Indian news media in 
general is too much, about the right amount, little or too less?

1.Too  much 2.Right 
amount

3.Little 4.Too less 98. Difficult to 
say

a. Common man’s issues and problems 1 2 3 4 98
b. Issues concerning women 1 2 3 4 98
c. News from rural areas 1 2 3 4 98
d. News about farmers 1 2 3 4 98
e. Lives, struggles and issues of Muslims 1 2 3 4 98
f. Lives, struggles and issues of Dalits 1 2 3 4 98
g. Lives, struggles and issues of Adivasis 1 2 3 4 98
h. Lives, struggles and issues of the poor and 
economically underprivileged

1 2 3 4 98

i. Rich and privileged people 1 2 3 4 98

Q24. In totality, and ignoring exceptions, do you think the quality of news coverage by the following news media has 
improved or deteriorated over the last few years?

1. Improved 2. Deteriorated 3. As good as before 4. As bad as before 98. Difficult 
to say

a. News channels, 
generally

1 2 3 4 98

b. Newspapers, 
generally

1 2 3 4 98

c. Online news 
websites

1 2 3 4 98

Q25. Are you optimistic or pessimistic about the independence of the news media, 5 years from now? (Please indicate the 
degree either ways)

1. Very 
optimistic

2. Somewhat
optimistic

3. Somewhat
pessimistic

4. Very pessimistic 98. Difficult 
to say

a. News channels, 
generally

1 2 3 4 98

b. Newspapers, 
generally

1 2 3 4 98

c. Online news 
websites

1 2 3 4 98
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Q26. Do you agree or disagree with the following statements? (Please indicate the degree either ways)

1. Fully 
agree

2. Somewhat 
agree

3. Somewhat 
disagree

4. Fully 
disagree

8. Difficult 
to say

a. Given that politics is extremely polarized 
these days, there is nothing wrong if journalists 
take the side of one party or the otherwhile offer-
ing their opinion on political and public matters.

1 2 3 4 8

b. Nowadays the news media in India unfairly 
targets the Muslim community

1 2 3 4 8

c. Regional language media are generally doing 
a better job at reporting news nowadays than the 
national media.

1 2 3 4 8

Q27.In the last one year or so, how many times have you been abused or threatened or harassed or bullied or trolled for 
something that you may have posted or shared or commented abouton a social media or messaging platform – never, once 
or twice, three-four times or many times?
1. Never
2. Once or twice 
3. Three or four times
4. Even more
5. Don't use Social Media

Q28. In the last one year or so, how many times have you felt hesitant to freely express your views on social media or 
messaging platforms or stopped yourself from posting/sharing something on them because of the following reasons?

1. Never 2. Once or 
twice

3. Three-four 
times

4. Many times 5. Don't 
use SM

a. Fear of being seen a negative/bad light 
by colleagues or people you know

1 2 3 4 5

b. Fear of being abused/threatened/ha-
rassed/bullied/trolled by strangers online

1 2 3 4 5

c. Fear of facing adverse consequences at 
your job/reprimand from your 
employers

1 2 3 4 5

Q29. On a scale of 1 to 8, how safe do you feel about your privacy while using the following - extremely safe, somewhat 
safe, not much safe or not at all safe? I mean how safe do you feel that your posts and acitivity on the following sites is 
not being monitored by someone you don’t know or don’t want to share the information with.

a. Social media platforms such as Twitter, Facebook?

1
Very safe

2 3 4
Moderately safe

5 6 7 8
Extremely 
Unsafe

98. Don’t use any social media platform

b. Whatsapp?

1
Very safe

2 3 4
Moderately safe

5 6 7 8
Extremely 
Unsafe

98. Don't use any social media platform
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Q30. How concerned are you about the following - very concerned, somewhat concerned, not much concerned or not at 
all concerned?

1.Very 
concerned

2. Somewhat 
concerned

3. Not much 
concerned

4. Not at all 
concerned

8. Difficult 
to say

98. Don't 
use SM

a. Receiving inaccurate infor-
mation from internet or social 
media or Whatsapp

1 2 3 4 8 98

b. Being misled by inaccurate 
information posted on the 
internet or social media or 
Whatsapp

1 2 3 4 8 98

Q31. How often has the following happened to you – very often, a few times, not much or never?

1. Very often 2. Few times 3. Not much 4. Never 5. Don't use 
Interner or SM/
whatsapp

a. Your were misled by information or 
news item shared on the internet, social 
media or Whatsapp by someone else 
that was inaccurate or fake

1 2 3 4 5

b. You yourself posted or shared or 
forwarded some information or news 
item on the internet, social media or 
Whatsapp and realized later that it was 
inaccurate or fake

1 2 3 4 5

Q32. Which of these five statements do you agree with? Please indicate by clicking on the most agreeable option. 
Generally speaking, social media platforms have been ….
1. Good for the profession of journalism.
2. Bad for the profession of journalism.
3. Good and bad for journalism, in equal terms.
4. More good than bad for journalism.
5. More bad than good for journalism.
6. Not sure

Q33.  Does your news organisation have a social media policy or social media code of conduct for the employees? I mean 
are there some restrictions imposed by your organisation on what can and cannot be said by you or your colleagues on 
social media?
1. Yes
2. No
3. Not aware
4. Any other_______________

Q34. Do you think a news media organisation having a social media code of conduct for its employees is a fair thing to 
have to avoid controversies or do you think it is unfair and restricts the employees’ freedom of expression? (Please indi-
cate degree of fair or unfair)
1. Completely Fair
2. Somewhat Fair
3. Somewhat Unfair
4. Completely Unfair
5. Difficult to say/It depends on what it being said 
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Q35a. In the last few years, the popularity of certain social media trends or hash tags is said to be dictating to large extent 
the news content being aired or published by news organisation. I’d like to know your opinion about this.
1. From what you have noticed, how much is your news organisation indulging in this practice?
2. A lot
3. Somewhat
4. Not much
5. Not at all
6. No idea

Q35b. And to what extent is this practice worrying or not worrying for you, even if it is not happening in your news 
organisation?
1. Very worrying
2. Somewhat worrying
3. Not much worrying
4. Not at all worrying
5. Haven’t thought about it

Q36. Do you think it would be right or wrong if the Government did the following things? (Please indicate the degree 
either ways)

1. Fully
 right

2. Somewhat 
right

3. Somewhat 
wrong

4. Fully wrong 5. OK if it is for 
security

a. Monitored what people post 
on Internet or social media or 
Whatsapp etc.

1 2 3 4 5

b. Found out whopeople com-
municate with on the internet or 
phone.

1 2 3 4 5

c. Imposed restrictions on what 
can be expressed/shared on 
the internet or social media or 
Whatsapp

1 2 3 4 5
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